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Xiamen tourism is within the period of high speed development and becoming 
one of pillar industries of national economy. However, due to varieties of reasons, 
attraction to long-distance and high-end tourists is insufficient, and there is a big 
difference compared with some developed tourist cities. With the increasing 
competition among tourism cities, systematic tourism marketing has become a key 
factor of tourism development for tourist cities. However, presently, Xiamen tourism 
marketing is not only confined to the tactical level and lack of systematic marketing 
strategy research, but also don’t stand in the height to improve the whole Xiamen 
tourism image. This study bases on the modern marketing theory, points at the current 
situation of Xiamen, analyzes and compares with the successful experiences of other 
cities. This study proposes the systematic thinking of Xiamen tourism marketing 
planning.   
The paper is aimed at finding the theoretical basis of Xiamen tourism marketing 
research by reviewing the related theory and research literature. Using field 
investigation, empirical research and literature comprehensive research methods, we 
analyze the successful tourism marketing cases of Singapore, Hong Kong, Hangzhou, 
Shandong, Ningbo, etc., as references of Xiamen tourism marketing planning. Then, 
by collecting the real effective basic data and materials, we also analyze current 
development situation of Xiamen tourism market and study from the market 
segmentation, tourism resources, the future tourism products, tourism competition, etc. 
We perform SWOT analysis to make this planning study more practical significance 
and realistic foundation. 
Combined the theoretical research with present position of Xiamen tourism 
marketing, the core content of the paper lies in finding an approach of Xiamen 
tourism marketing planning. From the marketing strategy level, this paper proposes 
that the target visitors of Xiamen tourism should be switched to high-end tourists, and 
that it will focus on developing high-end leisure vacation travel and business of 
tourism market, and improves quality, upgrades tourism, fosters Fujian and Taiwan 
tourism cultural experience. The whole tourism concept orientation of "Fujian and 
Taiwan, travel, garden", four theme concepts, as well as the corresponding tourism 














paper focuses on the marketing combination strategy, including tourism route, tourism 
commodity combination and packing, price strategy, channel construction, integrated 
marketing communication and advertisement, marketing promotion, etc. 
This thesis constructs comparatively complete tourism marketing system, which 
has practical significance to promote Xiamen tourism marketing level. It can provide 
basis and reference to the tourism marketing of Xiamen and other cities. 
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1.1  论文研究意义 




1.1.2  为厦门制定旅游发展战略提供依据和参考 
论文研究立足于厦门实际，并分析比较其他城市成功经验，收集的基础数据
                                                        





















1.2  研究内容、研究目标与关键问题 
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1.3  研究框架与方法 
1.3.1  研究的思路框架 
    （见图1.1 研究思路框图） 
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